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Private Regulation of Internet Corporate Social Responsibility in
Perspective of Social Responsibility Differentiation Theory

Zhao Wanyi  Su Zhimeng

Abstract: Compared with other types of enterprises Internet companies are characterized by
their professionalism market monopoly rapid information dissemination comprehensiveness
( popularity) of radiation subjects extensive and imperceptible social influences. It is necessary
to make a commitment to its social responsibility that is completely different from the special re—
quirements of ordinary enterprises. This paper summarizes the basis of the current “corporate so—
cial responsibility” private law system in China. Based on the theory of corporate social responsi—
bility differentiation this paper discusses the private legal system path and legislative guiding
principles of Internet corporate social responsibility and creatively proposes the society of
Internet enterprises. Responsibilities are divided into general corporate social responsibility and
specific corporate social responsibility and a new system for the content of these two social re—
sponsibilities is designed.

Keywords: Internet enterprise; social responsibility; differentiation theory; private

regulation system; system design
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