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On the Re-regulation of the Online
Third-party Payment Format Contract

Based on the Perspective of Behavioral Law and Economics

Lu Zhi—gang
( Economic Law School of East China University of Politics and Law Shanghai 200042)

[Abstract ] The online third-party payment format contract has the following features: taking Internet as the
media; recipient’ s identity is difficult to determine; contracting circumstance is independent; nature of quasi finan—
cial contract and lack of interaction and on-site characteristics. At present the legislation of the online third-party
payment format contract exists problems such as insufficient institutional support unreasonable information disclo—
sure incomplete risk warning and deficient recording review. Based on this according to the law "unbiased" strat—
egy of behavioral law and economics theory default rules should be designed to be inclined to protect consumers
and information intervention rules should be applied to rectify the deviation behavior. Furthermore it is suggested
framing effect utilized to improve the ability of identification risk and motivational techniques taken to prevent and
reduce behavioral errors eventually to help consumers achieve rational decision.

[Key words Jonline third party payment; behavior law and economics; format contract



