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U. S. Mode of Digital Goods Tax and Its Enlightenment to China
Shi Xiaodan

Abstract:In recent years China’ s e—commerce has been developing fast. It is estimated
that in 2017 our share of global e—commerce will reach 75% and our country will turn into
“e—commerce power”. Meanwhile the legislation of e — commerce law is on the? agenda.
Whereas the specific suggestions of e—commerce tax have not been found in the discussion paper
of draft outline of e—commerce law. That is because we have not reach the unified and mature
ideas refers to such key e—commerce tax issues as digital goods classification e—commerce indirect
tax and tax collection and refund of cross—border digital goods trading. The recent U. S. mode of
digital goods tax enlighten us so much on the basis of which can we establish our own digital
goods tax rules and furthermore promote e—commerce legislation.
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